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Abstract 

This study aims to analyze the influence of satisfaction and effectiveness of social media 

on increasing the number of registrants at MAN 5 Ciamis. The background of this study is 

based on the increasing use of social media as a means of promotion in the education sector, 

but it is not yet known to what extent it influences prospective students' decisions to register. 

This study uses a quantitative approach with a survey method and a questionnaire as an 

instrument. The data analysis technique used is multiple linear regression. The results of the 

study indicate that the variable of satisfaction with social media (X1) has a positive and 

significant effect on increasing registrants (Y) with a significance value of 0.011 (<0.05). 

Meanwhile, the variable of effectiveness of social media (X2) does not show a significant 

effect, with a significance value of 0.071 (>0.05). These findings indicate that the positive 

experience of school social media users plays an important role in attracting prospective 

students. Therefore, schools are advised to improve the quality of content and interaction on 

social media in order to create higher satisfaction among users. 

Keywords : social media, satisfaction, effectiveness, school promotion, increasing enrollment. 

INTRODUCTION 

In the lives of today's generation, the internet has become an inseparable necessity from 

everyday life. The internet allows for the rapid exchange of data and information, including in 

the field of education. One of the great benefits of this technological development is the use of 

the internet in marketing, especially for school promotion. The use of social media in school 

promotion has proven effective in introducing the quality, quality, and superior programs of an 

educational institution to the wider community, especially prospective new students. According 

to Hakim et al. (2021), the application of digital marketing in educational institutions, including 

the use of social media, can increase effectiveness in attracting the attention of prospective new 

students. Social media provides broad access to disseminate relevant and interesting 

information, so that it can attract the interest of prospective students to continue their education 

at the school. 

MAN 5 Ciamis as one of the leading educational institutions utilizes social media to 

expand the reach of school promotion. Platforms such as Instagram and Facebook are used to 

convey information related to leading programs, facilities, student achievements, and 

extracurricular activities. However, the use of social media in school promotion at MAN 5 

Ciamis has not been fully optimized. Haryadi (2022) revealed that the use of social media in 
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school promotion, especially in the admission of new students (PPDB), greatly influences the 

increase in the number of applicants. The limited human resources (HR) who are experts in 

digital marketing and the lack of promotional strategy planning are the main obstacles that need 

to be overcome. In addition, promotional content that is not interesting enough and the 

inconsistent publication schedule make the effectiveness of promotion through social media 

less than optimal. As a result, the potential for increasing the number of applicants cannot be 

utilized optimally. 

Wijayanto & Qana'a (2023) also added that optimizing the use of social media as a school 

promotion tool can increase the number of new students in a more efficient and effective way. 

Therefore, strategic steps are needed to maximize the use of social media in school promotion 

in order to increase interest and the number of registrants at MAN 5 Ciamis. 

 

LITERATURE REVIEW 

A. Previous Research 

Previous studies have shown the important role of social media in increasing the 

attractiveness of educational institutions. Wijayanto and Qana'a (2023) found that optimized 

social media can increase school promotion and achieve new student admission targets. 

However, these results also depend on the management of interesting and informative content. 

Haryadi (2022) in his study of SMK Hasanah Pekanbaru City also found that social media, with 

scheduled content, can expand the reach of school information for the community. In addition, 

Hakim et al. (2021) identified that digital marketing is effective in increasing the engagement 

of prospective students and teachers through social media, especially during the COVID-19 

pandemic, which limits face-to-face promotions. 

Research by Lestari (2020) entitled "Analysis of the Influence of Social Media on 

Increasing the Interest of New Students at SMA Negeri 1 Surabaya" concluded that the use of 

social media has a positive effect on increasing the interest of new students. This study uses a 

quantitative method with multiple linear regression analysis and provides implications for the 

importance of utilizing social media as an effective promotional strategy for schools. In 

addition, Sari and Nurdin (2019) in a study entitled "The Influence of Promotion Strategies 

Through Social Media on Consumer Purchasing Decisions" found that promotional strategies 

through social media have a significant effect on consumer purchasing decisions, which shows 

that social media can influence audience behavior in a broader context, including education. 

Research conducted by Anon (nd) entitled "Utilization of Social Media in UMKM Product 

Marketing Strategy" shows that social media can increase visibility, expand marketing reach, 

and build interactions with consumers, which is relevant in the context of promoting 

educational institutions as UMKM in the education sector. 
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B. Theoritical review 

1. Social media 

  According to Mulawarman (2017), social media is a communication tool used in 

social processes by users to interact with each other and share content. In the context of 

education, social media plays an important role as a means to disseminate information 

about programs, activities, and achievements of educational institutions. Social media 

allows educational institutions to interact directly with prospective students, thereby 

increasing their involvement and interest in joining. Along with the development of 

technology, social media has become a very effective means of reaching a wider 

audience and building a positive image for educational institutions. 

2. Promotion 

  Kotler and Keller (2009) define promotion as a series of activities aimed at 

increasing audience awareness, interest, and action towards a product or service. In the 

world of education, promotion plays a very important role in attracting the attention of 

prospective students and parents. Promotions carried out through social media not only 

provide information, but also create more intense and personal relationships with the 

audience, which has the potential to increase conversions into new registrants. 

3. Interest 

  Winkel (2013) stated that interest is a drive within a person to perform certain 

actions. This interest can be influenced by internal and external motivations that cause 

a person to pay more attention to things that interest him. Ahmad Susanto explained 

that interest is a drive within a person that causes interest in an object or activity that is 

enjoyable. In the context of education, interest in an educational institution can increase 

the likelihood of prospective students to register and join. 

C. Framework 

The framework of thought in this study describes the relationship between the use of social 

media as a promotional tool with the interest of new students. Social media acts as an 

interactive media that allows the dissemination of information widely, quickly, and efficiently. 

In the context of MAN 5 Ciamis, social media is used to reach areas that were previously 

difficult to reach with conventional promotional methods. Good and targeted content 

management on social media is expected to increase the interest of new students to register at 

the educational institution.  
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Picture 1. Framework 

• Variables X ( Independent ) 

1. Satisfaction against the media social (X 1 ) 

2. Effectiveness media social (X 2 ) 

• Variable Y ( Dependent ) 

Increase Registrant. 

Study This aiming For know how much big influence Social media as a 

promotional tool (X) for student interests (Y). 

D. Hypothesis Testing 

 Hypothesis is a temporary assumption of research results based on the formulation of the 

problem. Based on the literature review and framework of thought, the researcher formulated 

the following hypothesis: 

• H0: Satisfaction with social media has a significant effect on increasing registrants. 

• H1: The effectiveness of social media has a significant effect on increasing registrants. 

 

METHOD 

A. Type of Research 

The research method used in this study is a quantitative descriptive method. According to I 

Made Winartha (2006), the quantitative descriptive method aims to analyze, describe, and 

summarize various conditions or situations based on data collected through observation, 

interviews, or questionnaires related to the problems being studied. 

This method is used to provide a clear picture of the influence of social media as a 

promotional tool on increasing the interest of new students, using numerical data and statistical 

analysis. 

B. Data collection technique 

Data collection was carried out using the following methods: 

1. Observation  

The observation technique was carried out by directly observing the promotional 

activities carried out by MAN 5 Ciamis through social media, such as Instagram, 

 

X1 

Satisfaction with social media 

 

X2 

Effectiveness of social media 

Y 

Increase in registrants 
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Facebook, and WhatsApp, to find out the type of content used, the frequency of 

uploads, and the interactions that occur. 

2. Interviews  

Interviews were conducted directly with school officials, such as the PPDB committee, 

as well as prospective students or parents, in order to obtain in-depth information 

regarding their perceptions of the use of social media as a promotional tool. 

3. Literature review 

Literature studies were conducted by collecting references from books, scientific 

journals, and other related documents that support theories regarding digital 

promotion, social media, and the interests of new students. 

4. Questionnaire  

The questionnaire is used as the main instrument to obtain data from respondents. The 

questionnaire contains closed questions arranged using a Likert scale, with the aim of 

determining the level of effectiveness of social media and the extent of its influence on 

the interests of prospective students. 

C. Data Analysis Techniques 

SPSS (Statistical Product and Service Solutions) software , with the following stages : 

1. Validity Test 

Validity test is used to find out whether each question item in the questionnaire is able 

to measure what should be measured. The instrument is declared valid if the calculated 

r value > r table. 

2. Reliability Test 

Reliability test is conducted to determine the consistency of the measuring instrument 

(questionnaire). The questionnaire is declared reliable if the Cronbach's Alpha value ≥ 

0.6. 

3. Simple Linear Regression Analysis 

Simple regression analysis is used to determine how much influence social media as a 

promotional tool (variable X) has on the interest of new students (variable Y). The 

regression equation is used to show the linear relationship between the two variables. 

4. t-Test (Partial) 

The t-test is used to determine the significance of the influence of social media on 

student interests partially. 

5. Coefficient of Determination (R²)  

The coefficient of determination is used to measure how much the independent 

variable contributes to the dependent variable. 
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RESEARCH RESULT 

A. Respondent Data Description 

 This study was conducted on 40 respondents consisting of students in grades X, XI, and 

XII at MAN 5 Ciamis. Based on gender data, 55% of respondents were female and 45% 

were male. 

B. Research Instrument Test Results 

1. Validity Test 

Validity test was conducted using a significance value of 0.05 and r table of 0.312. 

The test results showed that all question items in variables X1 (Social Media 

Satisfaction), X2 (Social Media Effectiveness), and Y (Increase in Registrants) had a 

calculated r value > r table , so they were declared valid . 

Table 1. Mark Test Validity 

No Question R Table R Count 
Description 

(V) 

1 X1.1 0.312 0.881 V 

 X1.2 0.312 0.858 V 

 X1.3 0.312 0.642 V 

 

2 

X2.1 0.312 0.901 V 

 X2.2 0.312 0.863 V 

 X2.3 0.312 0.723 V 

 

3 

Y1 0.312 0.934 V 

 Y2 0.312 0.891 V 

 Y3 0.312 0.797 V 

2. Reliability Test 

Reliability test was conducted using Cronbach's Alpha value. The results showed that 

all variables had Cronbach's Alpha value > 0.6, so they were declared reliable and 

suitable for use as research instruments. 

Table 2. Mark Test Reliability 

 

Table 3. Mark Test Reliability Every Instrument 
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Item-Total Statistics 

 Scale 

Mean if 

Item 

Deleted 

Scale 

Variance if 

Item 

Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach 

's Alpha if 

Item 

Deleted 

X1.1 35.05 16,049 ,883 ,927 

X1.2 35.05 16,151 ,805 ,932 

X1.3 34.98 18,794 ,486 ,947 

X2.1 35.08 16,174 ,865 ,928 

X2.2 35.10 16,092 ,836 ,930 

 Scale 

Mean if 

Item 

Deleted 

Scale 

Variance if 

Item 

Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach 

's Alpha if 

Item 

Deleted 

X2.3 34.93 18,328 ,597 ,942 

Y1 35.00 16,205 ,896 ,926 

Y2 34.95 16,459 ,830 ,930 

Y3 35.08 17,404 ,720 ,936 

 

C. Statistical Analysis Results 

Based on the analysis results, it was found that there were 40 respondents or sources 

who filled out the questionnaire, of which 55% were female sources and 45% were male 

sources. The percentage table is as follows: 

 

 

 

 

 

 

 

 

Picture 2. Number of Respondents Based on Gender 

 

 

 

JUMLAH RESPONDEN 

45% 

Laki-laki 

Perempuan 

 

55% 
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1. F Test (Simultaneous) 

The results of the F test show a significance value of <0.001 (<0.05) , which means that 

the variables Social Media Satisfaction (X1) and Social Media Effectiveness (X2) 

simultaneously have a significant effect on the Increase in Registrants (Y) . 

Table 4. Results Test F 

 

2. t-Test (Partial) 

• Variable X1 (Satisfaction with Social Media) has a significance value of 0.011 < 

0.05 , meaning it has a significant effect on the increase in registrants. 

• Variable X2 (Social Media Effectiveness) has a significance value of 0.071 > 0.05 

, meaning it does not have a significant effect on increasing registrants. 

Table 5. Results Test T 

 

 

 

 

 

 

DISCUSSION 

Based on the results of data analysis obtained from 40 respondents of MAN 5 Ciamis 

students, it is known that the variable of satisfaction with social media (X1) has a significant 

effect on the increase in registrants (Y), with a significance value of 0.011 (<0.05). This shows 

that the higher the level of student satisfaction with the use of school social media, the higher 

the interest of new registrants in the school. 

On the other hand, the social media effectiveness variable (X2) did not show a significant 

effect on increasing registrants, with a significance value of 0.071 (> 0.05). This finding 

indicates that in the context of educational promotion, aspects of satisfaction—including 

convenience, active interaction, and content quality—have a greater role in attracting 

prospective students than mere technical effectiveness. 
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The implications of these findings are important for educational institutions, especially 

MAN 5 Ciamis, in developing digital promotion strategies. Schools need to pay attention not 

only to the delivery of information, but also to how to build positive interactions, interesting 

content, and emotional experiences through social media. 

 

CONCLUSION 

Based on the results of the study conducted at MAN 5 Ciamis, it can be concluded that 

the use of social media as a means of promotion has a significant influence on increasing the 

number of new registrants. The results of the analysis show that the variable of satisfaction 

with social media (X1) has a positive and significant influence on increasing the number of 

registrants (Y), with a significance value of 0.011 (<0.05). This shows that positive 

perceptions and satisfaction with the content and interactions on school social media can 

encourage prospective students' interest in registering. 

On the other hand, the variable of social media effectiveness (X2) did not show a 

significant effect on increasing the number of registrants, with a significance value of 0.071 

(> 0.05). This finding indicates that although social media is used effectively in conveying 

information, it is not strong enough to influence prospective students' decisions without a 

fun and interactive experience. 

Thus, the main focus in increasing the number of registrants through social media is to 

increase user satisfaction, especially in terms of the quality of content, interaction, and 

digital experience provided by the school. 

With the implementation of the right and sustainable strategy, social media can be an 

effective promotional tool in supporting the increase in the number of registrants at MAN 5 

Ciamis. 
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